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For over 30 years, “Because I’m Worth It” has been used by L’Oréal to celebrate

Women of Worth and build their self-esteem. Now, as a beautiful progression of this

philosophy, L’Oréal has created a Triangle of Giving to help connect the personal 

commitment, community and well-being of women everywhere. What’s your role in 

the Triangle of Giving? Your role is very worth it indeed. You start the Triangle of Giving

by enlightening us about a Woman of Worth in your community at

womenofworth.com and we’ll empower her even further from there. L’Oréal pledges

this commitment to build the Women of Worth Community for the next ten years to

benefit every woman, every mother, every daughter, you. Because you’re worth it.

DO YOU KNOW A WOMAN
WHO’S WORTH IT?

BECAUSE YOU’RE WORTH IT™
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I NOMINATE
DEBBIE FORD

Dear Debbie,
I first met you through your words, and then in 
person. A friend of mine recommended I read 
your book The Dark Side of the Light Chasers, 
and as I was reading it, I thought “this woman 
is a sister to be sure.” So much of the subject 
matter in my songs have had to do with the often 
bumpy, but always colorful journey toward whole-
ness, and I’ve always aspired to love and sing 
about as many aspects of myself as I can.  
While reading your book, I felt understood and 
companioned on my journey, and propelled to a 
whole other level of healing. I am grateful to you 
for rendering the concept of the shadow both 
clear and accessible to 
anyone who is courageous 
enough to dive in. You are 
also an incredibly powerful 
and clear public speaker, 
all in all, a badass. I feel 
blessed to know you.

Alanis

for rendering the concept of the shadow both 

Alanis

Special Advertising Section

Author, educator, creator of The Shadow Process, 

and founder of the Ford Institute for Integrative 

Coaching at John F. Kennedy University, Debbie 

Ford has been at the forefront of the personal 

transformation movement for over 15 years. Her 

commitment to helping others led her to create 

the Ford Institute where women are educated

and inspired to take control of their lives. Through

Debbie’s professional trainings, seminars, weekly 

radio program, and fi ve books (including her most 

recent renowned work, The Best Year of Your 

Life), millions have learned the skills they need to 

make peace with their inner struggles

and achieve the lives that they deserve.

Debbie Ford’s look by L’Oréal: Infallible Never Fail Makeup
in Sun Beige, Endless Kissable Shinewear in Wine and Dine

Shoes, Jean-Michel Cazabat; vintage earrings available
at Lola’s Boutique in Brooklyn, NY; dress, Martin Grant


